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Villla Parlks The

Carolyn Kain and Billie O’Brien Tend Their
Flowers and Customers with Care seepages

Hot or not? Floral trends to watch for in 2011. seepages



|IIa Ra k The Eloweny,

by Peggi Ridgway

__f‘More th‘fan thing,
~Lmust have flowers always, always

his heartfelt expression by Claude Monet (1840-1926), founder of French impressionist painting, sets a mood of expectation for Caro-
lyn Kain's The Flowery, in Villa Park, Orange County. Monet’s quote is displayed in stylistic lettering across the top of one entire wall of
the retail shop, where it looks down almost as a symbolic exclamation mark for the myriad of fresh and silk flowers and flower-related
products in the garden-themed shop.

Owner Carolyn Kain and her daughter Billie O'Brien could easily own Monet's statement, as a conversation with either will cause their
love of flowers to surface easily. Just like Monet, they know they are blessed to be working with such beauty and sharing it with others.

From an ideal, highly visible location in the busy Ralphs Market retail center on Santiago Boulevard, this popular shop is ac-
customed to serving generations of adoring customers. Although the economic downturn has impacted The Flowery as it has most
retail floral shops, it’s still not unusual for lines to stretch out the door as the high school prom season begins. This past prom season,
Carolyn, Billie, designer Hasmig Asyam and Carolyn'’s two granddaughters Missy Diaz and Jamie O'Brien were in the throes of making
boutonnieres and corsages for dozens of young people, while Carolyn and Billie were still learning how to use their first-ever Point-Of-
Sale computer system (Teleflora’s Dove). This made for a prom season more challenging than usual.

The three designers have adapted well to their expanded roles with reduced staff levels, with everyone multi-tasking. Billie man-
ages the store’s “front,” Carolyn does the bookwork and services walk-in and phone customers. Hasmig designs the silk arrangements
and some fresh floral pieces. Carolyn designs corsages and boutonnieres; Billie, who studied at Southern California School of Floral
Design and holds an Associate of Science degree, designs arrangements. She also delivers orders, operates the computer, designs
window and front-of-store displays and handles the buying and merchandising and the general maintenance of the store.

Billie has worked at The Flowery for 26 years with her mother, Carolyn. Age 73, Carolyn has owned The Flowery all those 26 years
and worked in the floral industry for many more. Both women speak of their intention to show creativity in the displays and storefront,
as well as in floral design.

“Some shops are so outdated,” Billie says. “Our business is about creativity!”

Creative it is then, with the latest remodel including the addition of weathered wood and old-time displays which, Billie says, you
can either “dress up or dress down.” Well worn wood appears at home in this indoor garden filled with blooming flowers, trellis, rustic
wood chairs and running waterfall.



A great deal of thought went into The Flowery’s consultation area,
where customers are more acceptable to ideas if they are completely
comfortable. Here is a small room of its own (not just a space off to the
side) complete with loveseat, wall paintings, a “Welcome” plaque and a
small table.

Other areas of the shop are themed by color and topic, including the
beach and seashell display, a display filled with burgundy and green, an-
other with masses of pinks and reds, and one of blues and greens, always in
large, attention-getting masses of vivid color.

Carolyn’s path to the present

Carolyn purchased the shop in 1984 from Mary Wright, who had
owned it only for about a year. With her husband, William (Bill) Kain, and
two young children (Ron and Billie), the family turned The Flowery into the
success it is today.

Success was not immediate, however, and, of course, it was based on
years of experience in a variety of floral shops in Southern California. But
it began in Carolyn’s hometown of Bainbridge, nestled among the lush
flowers and greenery of Southwest Georgia, where her first job came at
the age of fourteen. As the oldest of five children, she went to work at Pet-
tyjohn Florist in Bainbridge to help with family expenses. Mr. Pettyjohn, the
husband of one of her school teachers, taught her how to clean flowers
and to make simple arrangements using scraps and day-old flowers. She
continued to work at Pettyjohn over college breaks, developing her skills,
learning business operation and further developing her love for the art of
floral design and finding comfort in the flowers themselves.

Her boss’s wife, Mrs. Pettyjohn, was her home economics teacher and
responsible for Carolyn’s getting the flower shop job at 50 cents per hour.
When the shop was busy and needed her help, all Mr. Pettyjohn had to do
was call the Principal and request her. The busy work and school schedule
did not keep Carolyn Kain from being a super achiever, however, as she
served as valedictorian for her graduating class. She then worked all sum-
mer to pay for her tuition at Georgia’s Martha Berry College.

Marriage, children and family transitions followed and when the Kains
landed in Southern California, Carolyn at first found it difficult to get work
in a floral shop.

“l ' had been walking Avalon Boulevard in down Wilmington in high
heels and white gloves, and | got nowhere. | hit all the shops.” At the end of
the day, her feet hurt so badly, she walked home barefooted.

Before long, designing flowers for her cousin’s wedding shower, she
sent Bill to the local flower shop with a list of what she needed. The shop
staff were so impressed with her knowledge and planning ability that they
referred her to a shop with an opening - Flowers by Marvin, in Lomita.
Carolyn worked there six years before moving to San Bernardino, where
she worked for Dave Hilton, Hilton's Flowers. In the late 1970s, she bought
Sharar’s Flowers in La Habra, then purchased The Flowery, not far away, in
Villa Park.

Flowers — always, always

It's always been about flowers for Carolyn Kain, and for her daughter
Billie O'Brien. The beauty and freshness of these jewels of nature are uplifting
and the messages they convey from their senders are heartfelt and sincere. It
is no wonder then that The Flowery is a garden experience from the hearts of
two people who believe, as Ralph Waldo Emerson asserted, that flowers “are
a proud assertion that a ray of beauty outvalues all the utilities of the world.”
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