




Gebhard Prechtl, one of the Los Angeles Flower 
Market founders, in his lily field, early 1940s.

Tike Karavas, left, and little brother Dan in 1945 
in the family’s flower field at 190th Street 

and Hawthorne boulevard, Redondo Beach.

flower markets in Los Angeles incorporated a nonprofit trade group called the Southern 

California Floral Association. Led by two visionaries, Gebhard Prechtl and Nisei Frank Kuwa-

hara, the European-Americans and Japanese-Americans held meetings to set goals for their 

mutual good. It was this insightful planning that opened up the Los Angeles Flower Market 

to shoppers of the Southern California Flower Market and vice versa. Today, shoppers walk 

freely between the two buildings.

	 The Southern California Floral Association, under the leadership of Walter F. Swartz, 

offered many new benefits to its thousands of members including daily market sales and 

product availability reports and, beginning in October 1949, the publication of a popular 

newsletter called The Bloomin’ News.

	 The Flower Market’s history reflects the dramatic development and urbanization that 

replaced the original truck farms. Stories abound of flower farmers moving “farther out” to 

the exurbs. One family recalls that after they sold their farm to a developer, their son drove 

their farm tractor over city streets from Montebello to Anaheim. Eventually, flower farms 

gave way to golf courses, condos, schools and supermarkets. 

	 In the 1970s, the Los Angeles Flower Market board of directors considered moving out of the inner city wholesale district. Feasibility stu-

dies were conducted and the site of a former Goodyear plant in the City of Commerce considered an ideal new location. In the end, nothing 

happened.

More Change on the Horizon
	 In the 1980s, while urbanization crept over the land and the Los Angeles Flower Market modern-

ized its facility on Wall Street and replaced old buildings with new ones, transportation was undergo-

ing dramatic change. With the advent of air conditioned vehicles and planes, retail florists no longer 

needed to visit the wholesale market daily. They could order by phone and have their favorite whole-

saler deliver to their door. Improvements in air cargo planes meant that wholesale companies could 

receive regular shipments of roses and other high-demand flowers from farms in South and Central 

America. Many local growers began changing their crops, adding flowers like larkspur or field roses 

that were not available as imports, to appeal to designers’ needs for specialty flowers.

	 The arrival of flower counters in supermarkets was another significant change in the floral in-

dustry. Whereas the imports affected the growers and wholesalers, supermarket flowers directly im-

pacted the area’s retail florists. It was more convenient for customers to simply pick up flowers while 

they shopped for groceries, and florists felt the pinch to their bottom line.

	 During this time of change, the Southern California Floral Association merged with California 

State Floral Association, which had until then served mostly Northern California. The Los Angeles 

Flower District, encompassing both flower markets and streetside tenants, came into being. The 

Flower District Association offered a membership badge program for those in the floral industry hold-

ing resale permits. The Bloomin’ News publication continued to inform the Southern California floral 

community, as it does today.

	 These significant marketplace events necessitated further changes in the operation of the Los Angeles Flower Market. In 1996, with the lead-

ership of Market manager Johnny Mellano and for the first time in its history, the board of directors opened the Market to the public. “Trade only” 

days were over, although the earliest hours of the day (from 2 a.m. until 8 a.m.) were reserved for the trade.

	 The influx of the public was controversial but, in hind sight, has proven a wise move. In an 

era of do-it-yourself popularity, thousands of DIY individuals and families now shop the Market 

to select flowers for quinceanera, bar mitzvah and other religious and family celebrations. 

	 In nearly a century of existence, the Los Angeles Flower Market has witnessed and re-

sponded proactively to events and marketplace changes that managed to close the doors 

of other American flower districts. But change is never done, and the board of directors will 

always face challenge. In fact, even as its popularity has attracted dozens of floral related busi-

nesses to the area, the Market has been advised to de-centralize. A 1997 United States De-

partment of Agriculture study identified the disadvantages of a centralized market in today’s 

world of commerce and suggested the creation of regional markets. Unable to convince its 

longtime ally, the Southern California Flower Market, of the need for relocation or change, 

the Los Angeles Flower Market remains the major supplier of fresh cut flowers and greens to 

the floral trade, not just in Southern California, but, as always, to many wholesale customers 

throughout the nation.
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