Happy 60th Birthday to the Bloomin’ News!

The first issue, featuring Ebbo
Dekema, president of the
Southern California Floral Assocation.
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The Bloomin’ News has published almost continuously since
October 1949 and that is an astounding achievement in today’s
fluctuating marketplace. During these 60 years, the newsletter
has shared the births, weddings and transitions of countless
people and companies in the Southern California flower industry
(and beyond) and delivered “the latest” industry developments
to its loyal readers.

The publisher was for many years the Southern California Floral
Association, which managed both the American Florists’ Exchange
and the Southern California Flower Market and maintained head-
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An interim name that resumed
The Bloomin’ News title

quarters in today’s District badge program office. SCFA closed its
doors in the early 1990s, and The Bloomin’ News, which had been
published monthly until then, took a break for a couple years.

It wasn't long before readers began asking for The Bloomin’
News again. So in the mid-1990s, the American Florists’ Ex-
change / Los Angeles Flower Market accepted the job and
became its new publisher. Marcy Young became the edi-
tor and the newsletter bloomed again. For a short while,
it was called the L.A. Flower Market Newsletter, then
once again, The Bloomin’ News.

Early issues featured lots of humor, cartoons,
photos and news and many regular columns by
florists, market tenants and Association officers,
and garden club and floral association editors
as far away as San Diego and Santa Barbara
You might chuckle while reading Frank Riggio’s

that found its way into the hearts of thou-
“Curly Says,” strategize your business for the next sands of California floral industry readers.
week based on Market stats and trends, get the
latest design tips or gossip thanks to Bert Johnson, Happy 60th Anniversary, Bloomin” News.
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Ten years ago.
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Robert Taylor or Gerry Prince Young, plan a trip to Leonard John-
son’s, Pacific Coast Commercial Ribbon or Moskatel’s for your
floral supplies or send a greeting card to a colleague whose wife
just had a baby or whose son just returned from the military. All
the ads and all the news were in The Bloomin’ News.
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The current publication

Aileen Murashima, secretary to Walter Swartz, the Associa-
tion manager, played a major role in each issue’s production
for years. She used her trusty manual typewriter to type the sto-
ries dictated by Swartz and hand-written by columnists, then
worked with a professional typesetter and printer to get them
pasted up on layout boards for printing.

But that's “so pre-millennium.” Today’s Bloomin’
News is almost all digital with editor Peggi Ridgway
sending her Word document to artist Michael Wheary
in Florida and the two of them working with PDF
proofs, after which the files are sent by Wheary
electronically to the California printing company.
The most difficult and time-consuming stage is,
as it has always been, the gathering of
information and photos from an exten-
sive network of sources across California
and the country.
So today we honor the publishers, pro-
ducers, advertisers, editors, artists and
writers of the little Los Angeles newsletter



